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Maureen Agena, the Information Officer for Women Uganda Network speaks at the Gender, Civil Society and 
Digital Media panel discussion. Photo: Madoda Mkobeni

By Annetjie van Wynegaard 
and Gabi Falanga

eople using digital media are not nameless entities sitting 
behind a computer, but personalities with complex identi-
ties. Yesterday’s panel discussion “Gender, Civil Society 
and Digital Media” focused on the social aspects of the 
digital citizen. The conversation was led by Maureen Agena 
and Nthateng Mhlambiso as part of the Digital Citizen Inda-
ba at Rhodes University. 

Agena is the information officer of Women for Uganda Net-
work (Wougnet). She spoke about how specific technology 
for women is being implemented in rural areas of Uganda. 
Social online networking tools are limited in rural Uganda 
due to high costs, poverty and lack of skills. She said: “The 
biggest media being used is radio and telephone because 
Uganda is a verbal community.” Radio and telephones ena-
ble citizens to communicate in their own languages, such as 
the Luo spoken in Northern Uganda. 

Telecentres have been set up in parts of Uganda where 
citizens are able to access emails and the Internet. Woug-
net provides practical skills training for women. “They are 
very eager to participate although they don’t have the skills. 
They want to talk, they want to listen, they want to respond.” 
Agena said that “women should be in a position to make 
use of available media opportunities to improve their  
livelihoods”.

Mhlambiso, managing editor for media NGO Behind the 
Mask, also discussed the citizen journalism that occurs 
through Facebook and blogs such as GayUganda, where 
people are free to say how they feel and share their ideas 
and opinions with guaranteed coverage. She said that using 
sector specific media such as websites and blogs enables 
growing coverage, correct representation, participation, 
openness and connectedness for civil society.

P
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voxpops

What do you 
think of Twitter?

By Taona Karidza and 
Jenna Beyleveld

Tankane Pitso, 
South Africa

“I don’t have any information 
on it and I did not try it.” 

Kathy Bond-Stewart, 
Zimbabwe

“I have some apprehensions 
towards what it will do to 
language.” 

Amina Motala, 
Zimbabwe

“It’s quite annoying, like 
Facebook, it clogs up your 
homepage.”

Fathima Ebrahim, 
South Africa

“I think it’s fantastic… I use it 
for business purposes.” 

Manka Tabuwe, 
Cameroon

“I don’t know about Twitter.”  

Bilal Randeree (left) is a fan of 
Twitter. Sim Kyazze (right) remains 
unconvinced. Immediate vs. fleet-
ing? This caption is 140 characters :) 
Photos: Paul Greenway

By Bilal Randeree

If you don’t know about Twitter then you need to get in touch 
with me so that I can tweet about you – all my followers on 
Twitter would love to hear about it!

Twitter is the greatest invention since the Internet. Like the 
Internet, there are annoying people on the platform, but we 
shouldn’t let them cloud the benefits of the network.

As a budding journalist, I believe that Twitter is an invalua-
ble tool for both getting and distributing news. Almost every 
news agency I know about is on Twitter these days. 

While certain news agencies perhaps went too far during 
the Iran crisis (CNN used Twitter as an “official source”), 
many news organisations around the world rely on Twitter 
for information.  

In Africa, the platform has been used for the elections in 
South Africa, Ghana and elsewhere. The ANC used Twit-
ter to host debates with interesting results – perhaps since 
most South Africans on Twitter are affluent people who are 
not likely to be ANC supporters. If you read the tweets from 
South Africa on Election Day, you would think that nobody 
voted for the ANC!

It is a reality that millions of people, particularly in develop-
ing countries, are not yet online. But this is changing, and 
the usefulness of mobile networking platforms increases. 
More South Africans are using mobile phones to access the 
Internet and networks such as Twitter; and citizen journal-
ism projects are using SMSs to collect and distribute news. 
Twitter’s 140 character posts are ideal for these purposes, 
keeping messages short, simple and accessible. 

By Sim Kyazze

If Rip Van Winkle’s story (he went to 
sleep for 20 years and woke up to a 
brand new world) took place in today’s 
world, the fictional Dutch fellow would 
be shocked by the way Information 
Communications Technologies (ICTs) 
have shaken up journalism.

Newspapers are downscaling or 
closing, television advertising is drop-
ping, audiences are migrating online, 
and everyone has discovered more 
choice and interactivity on the Internet.  
There is also more news and anyone 
can essentially be a newsvendor. 

So now on to Twitter, the latest incar-
nation of “New Journalism”.  Accord-
ing to the gospel of St. Twitter, your 
story must be told in a maximum of 
140 characters or not told at all. 

This supposed strength of the sys-
tem is also its fatal flaw.  Twitter’s 140  

By Remy Raitt

Although Rhodes University is on 
holiday, the foyer at Eden Grove 
is abuzz. People from around 

the continent are all chit-chatting to 
fellow practitioners; making plans for 
the future, discussing opinions and 
research opportunities. This is High-
way Africa, the networking Mecca of 
African media.

But it is not only Africans who are 

building bonds with fellow journalists. 
Bob van Winden from BW Support 
in the Netherlands has been attend-
ing Highway Africa for the past five 
years and finds the conference to be 
an “excellent space for meeting up 
with friends from all over Africa”. One 
person he has become particularly 
friendly with is Highway Africa Direc-
tor Chris Kabwato, “Highway Africa is 
a good chance for me to see him once 
a year,” van Winden says. Joshua 

Ogada, originally from Kenya, but now 
working for Fahamu South Africa, is 
attending the conference for the sec-
ond time. “Last year I met a gentleman 
from West Africa, who, I think, is the 
head of the Editors Forum. Fahamu  
publishes online information on how to 
better social injustices, and we publish 
in French. Meeting this man was a great 
opportunity to link our organisations.” 
And although veterans of the confer-
ence still mill around, meeting new 

and interesting people, first-timers are 
seizing the opportunity to network with 
vigour. Bevelyn Dube, from the Univer-
sity of Venda in the Limpopo Province 
of South Africa has found many net-
working benefits. “Firstly, I am meet-
ing up with former students who have 
now joined the world of journalism. I 
am also meeting potential research 
partners, because I am involved with 
a lot of research. The conference has 
also afforded me the opportunity to 

get in touch with new developments 
in technology; I am from a disadvan-
taged university where I don’t get to 
see half the technologies available to 
journalists.” Another first-timer, Manka 
Tabuwe, from the University of Buea 
in Cameroon, also finds the research 
opportunities exciting. “There are other 
lecturers from other parts of the world 
here and there is also a lot of informa-
tion on Internet sources which will be 
very helpful to my students,” she says.

characters make it a fast platform, one 
that can even be used from the field 
and on-the-go.  But that is only good 
for sports and inflation headlines. It’s 
not that different from the minimal  
lettering wrapping around the African 
Media Matrix building on the Ticker 
Tape. 

It’s impossible to do a story justice in 
140 characters. 

Twitter’s plan to link to other facts, 
figures, and explanations is not that 
helpful either. It’s like a judge sentenc-
ing someone to the gallows in the Gra-
hamstown High Court and then asking 
his family to get the full judgement in 
Port Elizabeth, if that!  

There is only so much clicking a per-
son can do. Moreover, the more you 
click through links, the further you 
move away from the original story, 
which begs the question: “What story 
are you really reading?”

Twitter’s other real limitation relates to 
Internet connectivity.   We have to look 
at Twitter through African eyes. Broad-
band will unfortunately take a while to 
become ubiquitous. What about lan-
guage and low technology deploy-
ment? Twitter might be the future, but 
not for us. 
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“It is very easy for 
diverse voices to be 

heard without the fear 
of being judged.” 

Nthateng Mhlambiso

“Everyone knows 
how to use a blog.” 

Peter Verweij

“Women should be in a 
position to make use of 

available media 
opportunities to improve 

their livelihoods.”
Maureen Agena

  “There is a false 
impression that the more 
English a radio station 
uses, the cooler they 

are.”
Mabalane Mfundisi

“If a picture is 
worth a thousand 
words, then a map 
is worth a thousand 

pictures.”  
Brett Davidson

Danny Jordaan says Y’ello to 400 African 
journalists at Highway Africa recepti on

The 2009 editi on of the annual Highway Afri-
ca conference kicked off  to a euphoric start 
yesterday when media delegates from across 
the conti nent were addressed by 2010 Organ-
ising Committ ee CEO Dr Danny Jordaan. 

 The MTN-sponsored recepti on was held at 
the newly-built Nelson Mandela Bay Stadium 
in Port Elizabeth, South Africa. Over 400 jour-
nalists from more than 43 countries in Africa 
att ended the event which saw the beginning 
of the three-day conference organised by 

Rhodes University’s School of Journalism 
and Media Studies and supported by 
sponsors such as MTN. 

 In line with the 2009 Highway Africa 
theme, Reporti ng Africa: 2010, devel-

opment and democracy, MTN 
chose the 48 000-capac-

ity Nelson Mandela 
Bay Stadium as the 

venue to host the 
recepti on in order 
to give the jour-

nalists a glimpse of 
what South Africa has 

to off er during the 2010 FIFA 
World Cup™. MTN is the 

fi rst and only African glo-
bal sponsor of the FIFA 

World Cup™, which will be hosted in Africa for 
the fi rst ti me in 2010. 

“The 2010 FIFA World Cup™ will be Afri-
can football’s crowning glory for the incred-
ible contributi on this conti nent’s footballers 
have made to the global game. We as South 
Africans are honoured to be hosti ng Africa’s 
fi rst FIFA World Cup on behalf of the enti re 
conti nent. And it’s criti cal for us at the 2010 
Organising Committ ee that we involve and 
engage our fellow Africans in the World Cup 
process. Highway Africa gives us a wonderful 
opportunity to interact with hundreds of Afri-
can journalists from over 40 countries and we 
thank MTN for helping to arrange this great 
platf orm for us to update the conti nent on our 
progress,” says Jordaan. 

 MTN, which has been the exclusive mobile 
partner of Highway Africa for the past eight 
years, will parti cipate in the 2010 FIFA World 
Cup State of Readiness panel discussion that 
will be chaired by Mathatha Tsedu. MTN, 
whose sponsorship of the 2010 FIFA World Cup 
secured the company exclusive mobile content 
right for Africa and the Middle East, will also 
lead a parallel workshop on Mobile Television. 

 Says Nozipho January-Bardill, MTN Group 
Spokesperson, says: “As a global company 
with its roots fi rmly in Africa and as sponsor 

of the world’s biggest football 
spectacular, MTN believes 
that the 2010 FIFA World 
Cup™ is not a South Afri-
can aff air, but an Afri-
can event. It requires 
all of us to collecti vely 
put hands on the deck to 
ensure that the event is a 
roaring success.” 

 She conti nued: “A successful 2010 
FIFA World Cup™ will be the necessary 
anti dote to dispel the lingering pessimism 
about Africa and about the conti nent’s ability 
to host a tournament of this magnitude.”

 Speaking about MTN’s eight-year sponsor-
ship of Highway Africa, January-Bardill said 
the sponsorship gives MTN an opportunity to 
contribute to the development of journalism, 
parti cularly reportage on Informati on Com-
municati on Technology sector.

 “It is in our best interests to have a vigilant, 
knowledgeable and probing media. The High-
way Africa conference does not only demon-
strate the value of partnering to achieve spe-
cifi c objecti ves, but over the years it has also 
off ered us a rare opportunity to touch base 
with one of our most important stakeholders 
– the media,” concludes January-Bardill.

By Lara Salomon

Peter Verweij walks around the 
room asking participants about 
their laptops. “Is it small?” he 

asks, and one woman nods proudly. 
He takes a look. “That’s not small,” 
he says. He finds someone with a 
netbook and demonstrates the dif-
ference. It is about half the size. This, 
Verweij believes, is what journalists 
should be using.

Showing journalists the tools that 
they can and should be using was the 
focus of Verweij’s workshop “Multime-

dia tools for journalism” held yesterday 
afternoon at Rhodes University. 

With new advances in technology, 
Verweij believes that laptops and 
video cameras have become outdat-
ed. He said: “They are too expensive, 
too heavy and not using all the pos-
sibilities.” Instead, he suggests using 
netbooks and flips (matchbox-sized 
video recorders). They may not have 
the capacities of laptops and video 
cameras, but they are smaller and 
easier to use. 

Verweij also looked at software that 
can make a journalist’s life easier. One 

of these is mapping tools. Using the 
Los Angeles Times’ interactive map of 
the area that was recently affected by 
fires, Verweij showed how journalists 
can upload photos and videos, pin-
pointing the precise areas where they 
were taken. 

Although this looks complicated, 
Verweij ensures the somewhat skepti-
cal audience that “this is not difficult 
to do. You just have to invest a little bit 
of knowledge.”

Verweij also looked at free multime-
dia editors that can be used to per-
fect photographs and video footage. 

However, he admits that these tools 
are not without their problems. “When 
you use these free tools, they have 
limited possibilities,” Verweij said. 
“But they are free.”

One participant expressed her dis-
appointment with the workshop, say-
ing that “it would have been much bet-
ter if we had been given exercises.” 
Hearing this, Verweij exclaimed: “That 
would have taken a whole week!” 

He did, however, provide participants 
with an overview of the technologies that 
are available. “At least I can give you an 
idea of what’s going on,” he concluded.

By Darren Bond

The Nika program is a content man-
agement system that was designed 
to streamline the newsroom process. 
It allows journalists to type stories, 
slugs and titles, add pictures with 
captions, and send the story to the 
editor with a simple click and drag. 
The editor can send the story along to 
the next editing step or send it back 
to the journalist to do some more 
work on it.

Nika was developed by Rhodes Uni-
versity’s School of Journalism and 
Media Studies and Computer Science 
department. Nika was envisioned as a 
more user-friendly version of the open 

source Drupal content management 
system. Nika was designed by Profes-
sor Peter Wentworth, a lecturer from 
the Computer Sciences department. 
He was assisted by Dale Tristram, a 
second-year BSc student.

 “Nika was developed a few years 
ago and has been working success-
fully at Grocott’s Mail for the last year,” 
says Simon Pamphilon, a lecturer 
from the School of Journalism and 
Media Studies who is running a work-
shop on Nika as part of the Highway 
Africa convention. Pamphilon explains 
that the Nika software will only be 
available as free software for smaller 
independent newspapers and not for 
commercial use. 

Screen 
grab of 
the Nika 
system.

Advertorial
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• Expand your knowledge on issues of digital journalism, reporting for 2010, 

community media, investigative journalismand more as you listen to interesting and 

influential speakers in these fields 

• Engage and debate with other conference delegates from all 
over Africa
• More than 18 different workshops to choose from and you can 
   attend as many as you want.

By Taona Karidza and 
Lara Salomon

“The maps that we all have 
in our heads… reflect the 
world as we believe it to be,” 

said Brett Davidson at a presentation 
yesterday morning that showed how 
mapping technologies can expand 
those reflections. “Maps help us see 
the bigger picture,” he insisted.

Davidson explained how the Stop 
Stock-outs project uses mapping 
technologies to notify people where 
medicines are out of stock in Africa. 

Stop Stock-out started in Kenya and 
currently operates in five countries – 
Kenya, Malawi, Uganda, Zambia and 
Zimbabwe. It focuses on ten common-
ly needed medications, decided upon 
by a team of medical professionals.

Medicines are given specific codes, 
and people will send sms’s with these 
codes when they find a medical insti-
tution that does not stock a specific 
medicine. The information is received 
by Frontline SMS technology at the 
project’s home office, and is then 

mapped by Ushahidi online mapping 
software.  These maps are distributed 
to media organisations, and it falls in 
their hands to provide coverage of the 
shortage situation. 

The maps rely on constant communi-
cation and do not provide a complete 
picture of the situation in those coun-
tries. However, Ndesanjo Macha sees 
the project as “presenting the begin-
ning of the story” as it draws attention 
to the problem. For example, although 
governments denied stockouts at first, 
ministers are beginning to confess that 
there is a problem in this regard.

Davidson admits that “there is a lot 
of work to be done”. They hope that 
in the future patients will receive SMSs 
telling them where medication is avail-
able. It is also hoped that medical insti-
tutions will use the maps to indicate 
which drugs are needed and where.

Information on maps can show pat-
terns or trends and can highlight 
social or political problems. As David-
son explains: “If a picture is worth a 
thousand words, then a map is worth 
a thousand pictures.”

Par Vincent Huck

Si les nouvelles technologies sont en 
constante évolution, le développement 
des nouveaux médias en Afrique de 
l’Ouest fait face à une série d’obstacle, 
comme le prouve le cas du Ghana. 

Kobina Bedu-Addo est professeur 
de journalisme en ligne pour la Ghana 
Institute of Journalism. Un institut 
d’état qui propose une formation 
de deux ans ou quatre ans pour les 
nouveaux bacheliers. L’institut existe 
depuis 50 ans, “mais depuis 2007 
nous avons intégré des cours sur les 
nouveaux medias” a-t-il expliqué. “Le 

Screen grab of 
the Stop Stock-

outs mapping 
system. Journal-

ists are using 
systems like this 

one to track 
larger trends in 

the supply of 
medical stock 
across Africa.

Ghana est au début de son dévelop-
pement dans les nouvelles technolo-
gies,” il a ajouté. Pour cette raison 
peu d’institutions ont intégrés les nou-
veaux médias. D’après Bedu-Addo 
seuls les sites myjoyonline.com et 
ghanaweb.com sont réellement actifs 
sur le net. D’après lui, les deux prin-
cipaux freins au développement des 
medias en ligne sont : la technologie 
et le coaching des journalistes. “Nous 
construisons une salle informatique 
équipée de 25 postes d’ordinateurs, 
mais nous avons 100 étudiants par 
classes et ils n’ont pas les moyens 
d’acheter des ordinateurs portables,” 
a  t il dit. 

Un autre obstacle étant le service pub-
lique comme dit Bedu-Addo: “l’accès 
internet  est réservé à la ville d’Accra 
ou aux grands centres urbain, dans les 
campagnes internet est inexistant. Et 
les consommateurs d’information en 
ligne sont généralement les membres 
de la diaspora.”Mais le gouvernement 
Ghanéen est en train d’équiper le pays 
avec de la fibre optique. “Ils sont à la 
moitié du projet,” a expliqué Bedu-
Addo. “Une fois l’installation terminé 
tout le pays sera interconnecté.” A en 
croire ses paroles, dans les années à 
venir, la ‘E-fièvre’ va prendre comme 
feu sur la paille au Ghana.

By Rose Molefe

Globally, technological development 
has taken the place of face-to-face 
interaction, with an increasing range 
of devices for communicating and 
distributing information. “The world is 
changing rapidly and African media 
needs to catch up with the techno-
logical revolution,” says an assertive 
Kipkoech Tanui, managing editor of 
Kenya’s The Standard newspaper.

The local media, as one of the  pri-
mary sources of communication 
among ordinary citizens, has played 
an important role in guaranteeing 
the survival of democracy in Kenya.   
When the country faced a serious 
political and humanitarian crisis, 
the mainstream media took a stand 
against the brutal slaughtering of 
civilians following the 2007 elections.  
Mwai Kibaki was declared the winner 
of the closely contested presidential 
election which caused civil unrest in 
many parts of the country. “During 
those dark days, the media opposed 
manipulative elections of corruption, 
power and conspiracy and became a 
watchdog for society with the help of 
mobile technology,” Tanui says.  

Not all African countries have had similar success. Glo-
bal inequalities and economic stratification mean that 
some countries are technologically challenged. Tanui says: 
“Countries like Rwanda face a challenge because they are 
under-resourced and still use a governmental strategy to 
cover mainstream news and are not introduced to online 
media as yet.” 

But online media in Africa is not used without reserva-
tions. Rosemary Okello Orlale, Executive Director of African 
Woman and Child Features Service (AWC) and coordina-
tor of Kenya Editors Guild, says: “New media has not been 
specifically defined to citizens; hence they go off using their 
mobile devices and deem themselves journalists.” She rais-
es the concern that new media has the ability to steer main-
stream news media coverage, rather than being dubbed as 
journalism in its own right.  

Orlale is also concerned with the blur between mainstream 
media and online media, and with the shift of traditional to 
online journalism to reach the target demand. “Although many 
perspectives are given through new media, does it really por-
tray traditional media to the upcoming generation?” she asks. 

Africa cannot oppose the rise of technology, and the 
investment in new media from African media institutions 
needs to be considered. “Because of literacy and electric-
ity shortages in Africa, it seems to be a fantasy, rather than 
a reality, to promote a larger use of online media in Africa,” 
Tanui says. “But Africa can overcome the challenge,” she 
concludes optimistically. 

“New media 
has not been spe-

cifically defined 
to citizens; hence 
they go off using 

their mobile 
devices and 

deem themselves 
journalists.”

Kobina Bedu-Addo  
Photo: Steven Lang
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By Gabi Falanga

In a continent where low Internet 
penetration is low, General Manager 
of Cell-Life, Dr Peter Benjamin, says 

mobile media can act as an empow-
erment tool for the majority of African 
people. “In Africa, the digital divide is 
not going to be bridged with PCs and 
the Internet, it has already been over-
come through cell phones. A great 
majority of people in South Africa and 
the continent do have this electronic 
tool.”

“What we’re lacking is not the infra-
structure but the imagination to learn 
the many ways this technology can 
transform lives and not just transform 
the bank balances of the few compa-
nies that control the technology,” Ben-
jamin said at a workshop about using 
mobile media for social change at 
Rhodes University yesterday.

Cell-Life is a non-profit organisa-
tion which uses cell phones for mass 
communication to improve the lives of 
people infected and affected by HIV 

in South Africa. Benjamin stressed 
that although websites in the HIV/Aids 
sector are very helpful, “they are com-
pletely irrelevant to the vast majority in 
South Africa”. This is because only 15 
percent of South Africans have access 
to the Internet, compared to the 85 
percent who have cell phones. 

Cell phone applications such as Mxit, 
South Africa’s popular text chatting 
application, can be used to send out 
cheap messages, and provide other 
services, such as HIV/Aids support 
chat groups. Approximately 12.5 mil-
lion South Africans use Mxit. “For the 
first time we have mass communica-
tion that is interactive,” Benjamin said.

Maureen Agena, the information 
officer for Wougnet (Women of Ugan-
da Network) uses cell phone messag-
ing campaigns rather than Internet 
platforms to provide support to women 
in rural Uganda. She says that “people 
are going towards modern, not looking 
at their target audience. You need to 
adopt technology that suits those peo-
ple’s needs.”

By Bilal Randeree

It is not particularly surprising that I 
used Twitter to track down a social 
entrepreneur who is using technology 
to empower communities. I first fol-
lowed Marlon Parker, a lecturer at the 
Cape Peninsula University of Technol-
ogy, on Twitter and then tracked him 
down through his blog, where I found 
him online to chat. 

Re-constructed Labs (RLabs) is an 
initiative that came out of the impov-
erished Cape Flats area in Cape Town, 
South Africa. With an 80 percent unem-
ployment rate, the community suffers 
from serious drug and gang related 
issues. “My brother was involved with 
drugs and gangs and is currently in 

By Thandeka Mapi

What is the difference between pod-
casting and broadcasting? Or what 
is the difference between podcasting 
and listening to some downloaded 
audioclips? 

These were the questions asked by 
delegates who attended a workshop 
facilitated by Jayne Morgan at Rhodes 
University yesterday.

Morgan runs a company called Pod-
cart, which was set up to produce 
quality podcasts for brands in South 
Africa, such as Woolworths and Old 
Mutual. 

Podcasts are a series of digital media 
files (either audio or video ) that are 
released episodically and download-
ed through web syndication.  Radio 
programmes can also be put in pod-
cast format;  for example, The Naked 
Scientist, which was the first BBC local 
radio programme to podcast. This 
form of running the programme cre-
ated a bigger audience for it. “The pro-
gramme now has an audience of over 

By Taona Karidza

Mobile television may be a valid alter-
native for the thousands of people who 
want to watch the Fifa World Cup on the 
go at Africa’s 2010 showcase. Along 
with other user-generated content such 
as Facebook, television phones with 
recording features will enable citizen 
journalists to watch live games, record 
them, and then post the clips onto a 
social network such as Twitter – all from 
one mobile device.

The technology behind these phones 
is relatively simple. Cell phones oper-
ate on radio signals. In the case of TV 
phones, the phone acts as a TV receiv-
er and has the ability to receive radio 
signals in the TV-allocated frequency 
bands (in addition to the bands allo-
cated for cell phone voice data). This 
is integrated into the cell phone by way 
of video streaming technology.  Watch-
ing live television from your cell phone 
consequently becomes a reality.

 The quality of the streaming depends 
entirely on the colour range of the cell 
phone. The footage is broadcasted 
either by using satellite reception con-
nections through Wi-Fi (which is avail-
able on many mobile devices), or by 
using the land-based analogue sys-
tem, both of which work effectively. 

Aside from the informational value 
of watching live football or catching 
up with local and international news, 
the most beneficial factor about these 
phones is that there is no charge to use 
the television function. A user will only 
be charged if he or she decides to post 
any recordings onto their Facebook 
page, which requires Internet use.  The 
only drawback is the increased strain 
on the cell phone battery.

The prices of TV phones start from 
about USD 100 (about R760) and are 
generally accessible from mobile out-
lets in Africa.

five million worldwide,” said Morgan. 
Chido Musodza, from the Centre for 

Public Accountability in Zimbabwe, 
believes that podcasting is a good 
way to distribute information. “The 
company I work for is a Non-Govern-
mental Organisation and we would like 
to find ways of disseminating infor-
mation through reports and online 
podcasting seems to be the way to  
develop companies.”

Podcasting has gained audiences 
due to its flexibility. “One can skip 
around, stop and start whatever they 
are listening to,” Morgan said. How-
ever, in order for the content to be truly 
successful, it must be “real content of 
good and high quality”.

Are South Africans really interested in 
podcasting? Morgan explains: “Inde-
pendents and specialists are podcast-
ing and radio stations are also repack-
aging their content, for example East 
Coast Radio. Other traditional media 
also use podcasting as a form of new 
media, for example Mail and Guardian, 
The Times, and The Sunday Times.”

prison,” Parker says, explaining his 
personal interest in this project. 

“We have developed a system that 
allows us to have conversations on 
various mobile chat platforms – Mxit, 
The Grid and even Twitter,” he explains. 
“With this we transform or reconstruct 
ex-gang members and drug dealers 
who use social media to express their 
stories and help others.” They started 
off using blogs to share their experi-
ences and this has evolved through 
the use of the other mobile chat plat-
forms. 

Already 10 000 people have used the 
service that started early last year and 
at least 600 have got help and gone on 
to the next level of further offline coun-
selling, Parker says. “We have 19 advi-

sors that offer drug counselling and 
advice.” In the short time the service 
has been running, he says there have 
been at least 50 articles written about 
it, with three television appearances 
and more than 20 radio interviews. 

 “We now also offer debt counsel-
ling, Aids counselling and advice for 
women in the community who suffer 
from abuse,” Parker says. Together 
with the organisation Cell-Life, they 
offer counselling for those with Aids 
through the National Aids Helpline. 

Peter Benjamin 
of Cell-Life 
presented a 
workshop called 
“Using mobile 
media for social 
change” at the 
Eden Grove 
Blue auditorium, 
Rhodes 
University. 
Photo: Rika 
Theron

Pro podcaster 
Jayne Morgan 

heading a 
workshop on 

downloadable 
embedded 
audio and  

podcasting. 
Photo:  

Samantha 
Claasen

Often dismissed as a youthful  
addiction, Mxit is now being used as 
a tool for constructive social media.  so
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Baba Mnyungula is one of the caterers at Dro-
stdy Hall. Photo: Rika Theron

Professor Ralph 
Akinfeleye of 
the University of 
Lagos (left) and 
Manka Tabuwe 
(right), a lecturer 
at the University 
of Buea in 
Cameroon.
Photo: Rika 
Theron

Muda Ganiyu, 
a lecturer at 
the Lagos State 
Polytechnic 
in Nigeria 
plans his route 
through HA09. 
Photo: 
Tawedzerwa 
Zhou

Brenda Zulu 
(Zambia), Timothy 
Kasolo (Zambia), 
David Kezio Musoke 
(Uganda) and Edris 
Kisambira (Uganda) 
read the first edi-
tion of Open Source 
during the tea break 
at Eden Grove.                  
Photo: Samantha 
Claasen


