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asked about the Internet five years 
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sold second-hand.” If this is the case 
many journalists better set aside time 
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By Edris Kisambira   
 
frica’s media is loaded with political 
news. As a result, the development 
agenda has been left by the wayside – 
journalists are either not interested or 
do not understand the issues, or the 
editorial policies of media houses do 
not address development issues.

This may be a sweeping statement 
but the neglect of development jour-
nalism was wagging on the tongues 
of media academics, practitioners 
and consultants during the “Reporting  

A
Development Forum – Media and 
Africa’s Development Agenda” dis-
cussion on the opening day of the 
2009 Highway Africa conference.

 “I believe the so-called devel-
opment agenda is not a people’s 
agenda. It’s the agenda of the elite 
and the politicians,” said Professor 
Alfred Opubor of the West African 
News-media and Development Cen-
tre (Wanad). “When it pretends to be 
a people’s agenda it does not go far 
and the journalism that accompanies 
it is not up to scratch.”

Paula Fray of the Inter Press Service 
pointed out two issues that she said 
are holding back development jour-
nalism: the environment in which the 
journalists operate and the percep-
tion that sexy journalism is prestig-
ious and other journalism is not. She 
also said that constant training is an 
essential way of orientating journal-
ists towards new developments. She 
said that journalism is the only profes-
sion in which there is no compulsory 
further training once one becomes a 
journalist.

 “I think that if you are looking for 
solutions, one of the key things you 
need is annual training so that jour-
nalists go and learn about the new 
things they report about,” Fray said.

                       Continued on Page 2 >

Paula Fray 
(right) believes 
that journalists 

need to acquire 
a variety of 

skills and  
knowledge to 

enhance devel-
opmental goals.  
Professor Alfred 

Opubor  (left) 
says that African 

journalists tend 
to focus too 

much on political 
reporting.              
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Do African media 
fulfill their social 
responsibilities?

By Gabi Falanga and 
Annetjie van Wynegaard

Shazz Molokomme, 
South Africa

“Most of the time it does. 
It should definitely try to be 
more socially responsible, 
but in time it should get 
better and it will get better. I 
expect nothing less from the 
African media.”

Khama Mbewe,
Zambia

“I think they are, yes.  For 
example, in my country they 
are involved in promoting 
social issues in the commu-
nity among women, among 
men, among children.  
Issues to do with health 
and what to eat are usually 
important in my country.” 

Wanneh Potter, 
Liberia

“Yes, because they write a 
lot about it. Also because 
the youth is more involved 
we have more youth 
together. I’m sure we’ve got 
the spirit.”  

Olayinka Egbokhare 
Nigeria

“Awareness comes in 
flushes. Our concept of 
social responsibility is a bit 
warped, so we’re still in the 
process of becoming more 
socially responsible.” 

Beauty Mbewe, 
Malawi

“We are not really there. In 
African media the focus is 
usually on negative things all 
the time. It is difficult to find 
the positive stories coming 
out of Africa. It’s like there’s 
nothing good happening in 
Africa.”  

By Rose Molefe

Global economic inequalities are a real-
ity, affecting health conditions and swin-
dling the birth and death rates of different 

countries. But a Highway Africa panel discussion 
on “Technology for social change: land, environ-
ment and health” suggested that digital technol-
ogy can provide NGOs with an alternative and 
instant way of managing activities geared toward 
rural development and social change. 

Ednah Karamagi from Uganda represented 
Busoga Rural Open Source and Development 
Initiative (Brosdi), an NGO working towards 
empowering local and rural communities by 
teaching them how to use Information and Com-
munication Technologies (ICT) and other knowl-
edge sharing methods to promote a sustainable 
livelihood. Brosdi runs three programmes which 
focus on health, education and agricultural. “The 
focal point is the sharing of knowledge with com-
munity members,” Karamagi said. 

South Africa’s HIV/Aids demographics are 
believed to be the highest in the world with the 

highest number of patients suffering from the 
virus. Peter Benjamin of Cell-Life South Africa 
says: “The lives of people infected with the virus 
can be improved with the appropriate use of 
technology.”

Environmental concerns were raised by South 
African freelance journalist Stephan Hofstatter. 
He says the rights of the community are being 
abused in places such as Limpopo, where the 
constructing of mines damages the houses near-
by. “There are many environmental scares occur-
ring in the country, but residents do not have 
the resources to legally bring these scares to an 
end,” he said. Hofstatter strongly believes that 
“community leaders and the NGOs should use 
their power to affect change in society and draw 
in the interest of mainstream media”. 

The last speaker of the panel, Bobby Marie of 
Monitoring Action South Africa, asked: “If a tree 
falls in the forest and it goes unheard, did it really 
fall?” His concerns lie with important subject mat-
ter that falls under the radar and goes unnoticed. 
He believes that efficient communication strate-
gies can prevent this from occurring.  

By Annetjie van Wynegaard

Topics of technology have run amok at 
Highway Africa 2009. The second edi-
tion of Adam Clayton Powell III’s book 
Reinventing Local News: Connecting 
Communities through New Technolo-
gies can add some insight to these 
discussions, especially since it was 
written in a time of both digital acceler-
ation and global recession. The book 
was launched yesterday at Rhodes 
University.  

The book is a resource for report-
ers, exploring the intersection of tech-
nology and content.  Powell, the Uni-
versity of Southern California’s vice 
provost for Globalisation, said that the 
media’s role is to identify with the con-
cerns of people. The book investigates 
ways to “advance global news through 
technology and new ways of thinking 
about content”.   

Continued from Page 1 >

Opubor agreed that journalists cannot report development 
unless they have a profound understanding of the issues. 
He called for a radical change in the way journalism is 
taught in Africa.

Opubor said young and upcoming media minds can be 
introduced to development issues by actually going to  
places where oil companies have dumped gas and polluted 
the environment, or industrial areas where companies are 
pumping waste into a lagoon, for example. 

He went to say that development journalism is down-
played because the editorial policies of African media  
houses do not address it. 

“We get our best journalists and stick them onto the politi-
cal desks. I think that if you get some of your best journalists 
to ask the tough policy questions on agriculture, then news 
on agriculture will become interesting,” Opubor said.

Fray said the inverted pyramid style of writing is skewed 
towards politicians and what they say. “It is a matter of  
training because those types of stories need to be investi-
gated,” she said.

She said that media organisations need to move away 
from delivering breaking news, which comes from all  
kinds of sources today. She said that the media need to 
add value to breaking news by addressing the ‘so what’  
question. 

By Annetjie van Wynegaard and 
Gabi Falanga

 “Newsrooms should be open-minded 
in terms of gay issues.  Journalists 
should ask questions and not just pub-
lish what they think they know or spec-
ulate about gay issues.”   Nthateng 
Mhlambiso, managing editor of 
Behind the Mask, a website about Les-
bian, Gay, Bisexual, Transgendered 
and Intersex (LGBTI) people in Africa, 
articulates her convictions strongly in 
her composed voice.

Behind the Mask was launched in 
2000. The organisation’s aim is to cre-
ate an African platform for LGBTI voic-
es to be heard.  The website hopes 
“to change negative attitudes towards 
homosexuality in Africa”, Mhlambiso 
says.   LGBTI issues are marginalised 

Bobby Marie 
(left) presents 

his views on the 
use of techno- 

logy in bringing 
social change 
while Stephan  

Hofstatter 
(right) notes 
and listens.                 
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in mainstream media, but Mhlambiso 
says that with new media “it is very 
easy for diverse voices to be heard 
without the fear of being judged”.    

Mhlambiso says that it is the media’s 
responsibility to protect the human 
rights of all citizens.  Behind the Mask 
aims to equip journalists with the skills 
to report accurately and fairly on issues 
related to sexuality.  On the website 
there is a document entitled “Gay man 
eats crocodile” that outlines basic 
journalistic principles when covering 
LGBTI stories.  The website states: 
“The comprehension behind the name 
‘Gay man eats crocodile’ is that jour-
nalists will take notice of homosexual 
issues as interesting to cover in their 
publications.” 

 The website has received positive 
responses from gay people as well 
as criticism from society at large. But 
according to Mhlambiso, “gay people 
are not asking for acceptance, they are 
asking for recognition that they exist”.           

Media need 
to add value 

to break-
ing news by 
addressing 

the ‘so what’ 
question.



By Lara Salomon

Do you have an email address? 
Do you use the Internet? For 
most of us, the answer is ‘yes’ 

and this means that our personal 
details, and even usernames, pass-
words and email correspondences are 
at risk (never mind the details about the 
dodgy websites you have been visiting 
– and where you sit when you do so!). 

 “It’s quite easy for people to actually 
get information,” said Bobby Soriano 
at “Freedom of Expression in Cyber-
space: Secure Communications” yes-
terday. He showed participants a pro-
gram on his computer that documents 
information being passed through the 
Rhodes University network.

The program just listed strings of 
numbers but Soriano explained that 
“you can see stuff that they are view-
ing on the screen” through those num-
bers. This is because the numbers rep-
resent Internet Protocol (IP) addresses 
of computers and websites. 

Every computer that accesses the 
Internet has to have an IP address to 
allow websites to send information. It 
also works visa versa; each website 
also has an IP address allowing users 
to access the information that is on that 
website. However, as numbers are hard 
to remember, IP addresses of websites 
are translated into web addresses that 
are typed into your browser.
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“The Ugandan 
army can provide se-

curity at nightclubs and 
give out free condoms 

during the 2010 World 
Cup.” 

Robert Kabushenga

“Africa’s best story 
is unfolding and I’m 
worried that Africa 
isn’t telling it well 

enough.” 
Jermaine Craig

  “We failed to set the 
agenda for the public 

so they set it themselves. 
People have found ways 

to communicate and 
share information on 

their own.”
Rosemary Okello-Orlale

“If you solve the issue of 
business management in 
African media, then you 

can attract the investment 
that media needs.”  

Amadou Ba

MTN’s journey to 2010

When South Africa ushered in a peaceful tran-
sition to democratic rule in 1994, one would 
not be faulted for sneering at predictions that a 

relatively unknown telecoms company from 
the backwaters of Africa would, 13 years 

later, become the first global sponsor 
of the biggest sports extravaganza in 
the world.

In 2006, MTN announced it 
would be a second-tier spon-
sor of the 2010 FIFA World 

Cup South Africa™, 
alongside corporate 

heavyweights such 
as Coca Cola, Visa, 
Adidas and Emir-

ates at the top level 
of FIFA sponsorship.

Being a major player in 
this big stage did not hap-
pen overnight for MTN. 
The company took a 

conscious decision to 
throw its weight fully 
behind the develop-

ment of African football when it became the title 
sponsor of the Africa Cup of Nations, the conti-
nental football showpiece between the top foot-
balling nations, and the CAF Champions League, 
Africa’s premier football club competition. 

MTN’s title sponsorship of these two proper-
ties gave both competitions the much-needed 
impetus and went a long way towards laying the 
foundations for the involvement with 2010 FIFA 
World Cup™. 

Since the 2006 MTN Africa Cup of Nations in 
Egypt, MTN has been experimenting with vari-
ous elements to bring the beautiful game to 
the people. By the 2008 MTN Africa Cup of 
Nations, MTN introduced public viewing areas in 
a number of its football-mad operations such as 
Ghana and Nigeria.

Mindful of the influx of media that will cover 
the games next year, MTN forged a partnership 
with the Johannesburg Expo Centre and the 
International Broadcast Centre to create a state-
of-the-art media centre next to Soccer City, the 
stadium that will host the Opening and Final 
games.

This facility will be segmented to cater for the 

different needs of dif-
ferent media platforms 
including broadcast, print, new 
and online media. In addition to 
wireless connectivity and flatscreen 
TVs, the facility will boast Wi-Fi connectivity and 
High Definition technology. 

Subscribers could opt for different packages in 
addition to near live streaming of the highlights 
and real time goal alerts, including but not lim-
ited to, live match commentary, free editorial 
content (fixtures, pre-and post-match reports, 
etc), once off downloads of caller tunes, national 
anthems of participating teams, wallpapers, Soc-
cer Babes, team pictures and team flags and FIFA 
World Cup™ archive material.

Taukobong points out that the content that 
people can access on the MTN Portal and on 
www.mtnfootball.com is expected to create a 
loyal following post the 2010 because subscrib-
ers would have developed affinity to the Portal.

In the run up to the World Cup, there will be 
more innovative and exciting additions to the 
MTN Portal and www.mtnfootball.com to lever-
age MTN’s exclusive mobile content rights.

What makes your IP address danger-
ous is that it gives away your location. 
IP addresses are given out by Internet 
Service Providers (ISPs) according to 
the locations of the computers. Informa-
tion sent via the Internet can also give 
away what kind of program is being 
used – whether it is an email client or 
whether it is encrypted, for example.

It is easy for people to access this infor-
mation as all Internet information goes 
through ISPs. If you are not using a secure 
emailing service, people could even read 
your usernames and passwords.

Before you throw away your wireless 
modem however, Soriano did provide 
some solutions to these problems. He 
says operating systems and anti-virus 
software should be updated regularly. 
He also suggested using Mozilla Fire-
fox instead of Internet Explorer, as Fire-
fox has security add-ons that Explorer 
does not. 

When typing web addresses, Soriano 
suggests that you should type “https” 
instead of “http”. This ensures that the 
website will be more secure. Although 
this will not work on all websites, it will 
work on some, protecting information 
such as usernames and passwords.

Soriano also insists that this kind of 
information be spread to others, spe-
cifically those you communicate with 
via email, as they also need to be 
secure. If they aren’t, then your emails 
can be read from their machine. 

By Bilal Randeree

“Who uses Google to search?” asked 
Izak Minnaar during yesterday’s 
“Online tools for journalists” work-
shop.  Almost every delegate raised 
their hand. Turns out that many of them 
didn’t know that other search engines  
even exist. 

Minnaar, Head of News Research at 
the SABC, showcased various search 
tools and demonstrated search tech-
niques that journalists can use when 
researching stories. Apart from the 
commonly known tools such as Goog-
le, Bing and Yahoo, Minnaar presented 
multi- and meta-search tools like Pan-
abee, Clusty and Carrot². 

“Targeting your search saves time 
and helps you find information that you 
would otherwise easily miss,” explained 
Minnaar. Delegates learnt how to find 
government documents, official and 
referenced information, as well as nifty 
online tools like Google Translator. 

Most delegates were also not familiar 
with RSS feeds and how they can be 
used to save time scanning websites 
for stories and information. The online 
collaboration and information shar-
ing that social networking tools facili-
tate also offer remarkable benefits for 
those that understand and use them. 
With the plethora of information avail-
able on the Internet, the journalist who 
can head straight to what he is looking 
for, and save hours of time doing so, 
will be steps ahead of the rest. 

Roberto “Bobby” 
Soriano, project leader 
for tactical technology 
collective. Photo: Paul Greenway
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Par Vincent Huck

Après deux heures de bus 
jusqu’à Port Elizabeth et une 
visite eclair au Nelson Mandela 

Bay Stadium, les délégués de High-
way Africa ont été conviés à un cock-
tail dans la salle media du stade. 

Par la suite, les discours officiels, 
prononcés par différentes personal-
ités, ont commencé. Le maî tre de 
cérémonie Putco Mafani a d’abord 
ravit le public avec une imitation de 
Nelson Mandela. Il a été suivi par 
Dominic Bonnesse, l’architecte qui 
a dessiné les plans du stade et les a 
presenté aux délegués de Highway 
Africa. Sa longue présentation a été 
interrompue par les cris des support-
ers Nigerian célébrant l’ouverture du 
score de leur équipe face à la Tunisie. 
Le match était en effet diffusé sur l’un 

des écrans géants de la salle. 
Le discours le plus apprécié fut celui 

de Danny Jordam, Ceo du comité 
d’organisation de la coupe du monde. 
Dans une présentation vivante il a rap-
pelé les étapes parcourues jusqu’à la 
nomination de l’Afrique du Sud pour 
la coupe du monde 2010. Jordam a 
pointé du doigt les journalistes leur 
disant: “vous allez porter l’image de 
l’Afrique et de l’Afrique du Sud dans le 
monde entier. Il y a ceux qui viendront 
en visiteurs et ceux qui viendront avec 
conviction, lequel êtes vous?”

Après les discours des représent-
ants du principal sponsor de la soirée 
– MTN – le dîner a été ouvert et les 
délegués ont pu s’entretenir entre 
eux pour créer leurs réseaux. Après 
des dances endiablés, le concert de 
vuvuzela offertes par MTN a rappelé 
tout le monde au bercaille.

Par Vincent Huck

Dans notre édition précédente, nous 
avons examiné le cas du Ghana face 
aux nouvelles technologies. Deux pays 
voisins, le Benin et la Cote d’Ivoire se 
trouve dans une situation similaire. 

“En Cote d’Ivoire, les sites internet 
sont en général le copier coller des pro-
ductions papier,” a déclaré Theodore 
Koudio, journaliste à Fraternité Matin.  
“La situation est la même au Benin. Le 
problème c’est que la connexion inter-
net est chère et lente, nous n’avons 
pas de haut débits,” a ajouté, Chris-
tophe Assogba, éditeur en chef de la 
Nouvelle Gazette. En plus du coût de 
connexion il y a le coût du matériel: “je 
suis journaliste ICT depuis 5 ans mais 
je ne dispose d’un ordinateur portable 
que depuis un an !” a révélé Koudio. 

Malgré des débuts poussifs, Assog-
ba a rappelé que la situation a beau-
coup évoluée ses dernières années, le 
prix de la connexion ayant beaucoup 
diminué, même si encore trop élevé. 
“Nos gouvernements ont compris qu’il 
était important de vulgariser les nouv-
elles technologies a l’ensemble de la 
population et ont commencé à œuvr-

er dans se sens,” a déclaré Koudio. 
“Mais la responsabilité vient aussi des 
journalistes,” a-t-il ajouté.

 Assogba et Koudio sont tout deux 
d’accords que jusqu’à présent les 
journalistes eux même étaient peu 
intéressés par les nouvelles technolo-
gies et restaient attaché au tradition-
nel papier, “surtout la génération des 
anciens” ont-ils précisé. “Le numéro 2 
du journal ou je travail ne sais même 
pas envoyer un email,” Koudio rac-
onte. “On a du supprimer les poste 
de secrétaires pour forcer les journal-
istes à saisir eux même leurs articles,” 
a ajouté Assogba. “Mais les choses 
changent, notamment grâce a des 
conférences tel que Highway Africa, 
parce que ceux qui aime le papier en 
venant ici comprennent l’intérêt qu’ils 
ont à investir dans les nouveaux médi-
as,” a expliqué Koudio. Parce que 
“contrairement à l’Europe, en Afrique 
les site internet boostent les vente du 
papier.” a-t-il affirmé.  Tout deux ont 
conclut en se disant confiants dans le 
futur mais Assogba a ajouté un bémol; 
“le développement des technologies 
doit être accompagné du développe-
ment économique.”

Por Vincent Huck

Segunda-feira de manha marcou a 
ceremônia official de abertura da con-
ferência Highway África. Guy Berger, 
diretor da escola de jornalismo na 
Universidade de Rhodes, presidiu 
a ceremônia e introduziu os vários 

apresentadores: Phil Molefe, chefe 
interino do departamento de notícias 
na SABC; Peter Nelson diretor de 
finanças na empresa telefônica Tel-
kom; Nozipho January-Bardill porta-
voz da MTN e Chris Kabwato diretor 
da Highway África. 

A apresentação principal era a 

• Expand your knowledge on issues of digital journalism, 
reporting for 2010, community media, investigative journalismand more as 

you listen to interesting and in uential speakers in these 
 elds 

• Engage and debate with other conference delegates from all 
over Africa
• More than 18 different workshops to choose from and you can 
   attend as many as you want.

Schalk De 
Milander 

mountre le 
nouveau stade 
de football a 
un groupe de 

participants de 
la conference. 

Photo: Madoda 
Mkhobeni

do vice-chanceler da universidade, 
Saleem Badat. Mas quando os rep-
resentantes do maior patrocinador 
sulafricano e outras personalidades 
tiveram a oportunidade de falar, não 
deixaram de elogiar os preparativos 
para a próxima copa do mundo 
que será realizada na África do Sul. 
Todos concordaram que a copa 
2010 dará um novo impulso para o 
desenvolvimento e democracia no 
continente africano. 

Somente o professor Badat teve 
a coragem, no meio da euforia, de 
enfrentar as áreas mais problemáticas 
implícitas na realização de um evento 
deste gabarito. Citando um estudo 
feito para examinar as possíveis con-
sequências e benefícios nos cinco 
anos depois da copa, Badat disse 
que o país poderia ficar decepcio-
nado com o baixo nivel de benefícios 
econômicos provenientes deste even-
to. Afirmou que segundo a pesquisa, 
“as infrastructuras não terão  vida 
depois do evento”.

Badat concluiu seu discurso com 
os desafio aos jornalistas “muitos vão 
concentrar os seus artigos e reporta-
gens nos jogos e nos resultados,” ele 
falou. “Mas há uma necessidade de 
reconhecer a importância do contexto 
cultural e histórico e a situação social 
na qual estamos vivendo.”

Saleem Badat vice-chanceler da Universidade Rhodes inaugurou a 
conferência Highway África. Photo: Rika Theron



5

Absa Bank Ltd, Reg No 1986/004794/06. Authorised Financial Services Provider. Registered Credit Provider Reg No NCRCP7.

Th
e 

Ju
pi

te
r D

ra
w

in
g 

R
oo

m
 3

74
65

/E

37374 Bafana 268x245 Eng.indd   1 8/24/09   5:13:49 PM

Conference delegates 
participate in a workshop 

on online tools for journ-
alists. The workshop 

covered skills such as web 
searching, content tracking 

and social networking.
Photos: Samantha Claasen
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By Michael Salzwedel

The staff of Grocott’s Mail, Grahamstown’s 
community newspaper, is convinced that 
plenty of people in town have the eyes of 
hawks and the ears of elephants. They also 
suspect that there is a great deal of news that 
the limited staff reporters simply can’t get 
around to covering. So the local news team is 
inviting citizens to release their inner journalist 
and come in and use the Citizen Journalism 
Newsroom to write stories, touch up photos 
and submit them for publication. 

Every day locals visit the Grocott’s Mail 
building to pick up a newspaper, send a fax 
or let the staff know about issues and events 
they would like to see in the paper. Grocott’s 
Mail is now inviting the public to come in more 
often, giving Grahamstonians the opportunity 
to use Grocott’s Mail’s citizen journalism facili-
ties to produce their own newsworthy content 
for publication on Grocott’s Mail Online and in 

the newspaper itself. 
If a citizen journalist has snapped a picture 

or video on their phone of a building burning 
down, or would like to share some news, they 
can simply come into the Grocott’s Mail build-
ing, register as a Grocott’s Mail Citizen Jour-
nalist (it’s free!), and then use one of the ten 
computers in the Citizen Journalism News-
room to produce story packages.

There is no need to worry about not being 
able to transfer photos from a phone or cam-
era – the newsroom has got all the necessary 
equipment (such as card readers, Bluetooth 
dongles and USB cables) installed. There are 
also facilitators on hand who are there to help 
with any aspect of content production, from 
using a word processor, to transferring and 
touching up pictures, to uploading the final 
story to Grocott’s Mail Online.

This concept has already had some suc-
cess in the Grocott’s Mail building. Last 
year, Grocott’s Mail began training groups 

of school learners to become citizen journal-
ists. The project is sponsored by the Ameri-
can-based Knight Foundation. Grocott’s Mail 
has already trained about 80 learners in citi-
zen journalism and a training program of 40 
learners in computer-based citizen journalism 
is close to completion. Khaya Thonjeni, the 
Knight Foundation Schools Outreach Officer, 
says that the project has been motivated by 
changes in people’s consumption processes. 
He says that the main aims of the project are 
to “increase the number of people consuming 
and participating in media dialogues”.

Permanent staff should not worry about 
being replaced by up-and-coming citizen 
journalists. “I don’t see it as a threat, but as 
a pattern of growth and development in news 
consumption and production,” Thonjeni says. 

 The Grocott’s Mail Citizen Journalism News-
room will be formally opened today at 5pm. 
All Highway Africa delegates are welcome to 
attend. Grocott’s Mail is situated on High Street.

By Bilal Randeree and 
Taona Karidza

“African media institutions 
need to look at media as 
business enterprises,” said 

Robert Kabushenga, editor-in-chief 
of The New Vision in Uganda and 
panel discussion chair of “Setting the 
Scene: the State of African Media”. 
Funding and gender roles in the 
media emerged as key concerns in 
Africa media. 

 “It is the job of public broadcasters 
to drive the development agenda and 
do the costly reports that don’t make 
money,” Kabushenga added. 

He said that The New Vision is the 
only listed media institution in Ugan-
da and providing content for the daily 
newspaper is expensive. He argued 
that there are certain things the public 
broadcaster should undertake. “The 
public broadcaster should be doing 
the program on the remote communi-
ties that people need to know about,” 
Kabushenga said, “and should not just 
chase the President around and serve 
as a political mouthpiece.” 

Amadou Ba, executive director of 
the Africa Media Initiative, echoed 

Kabushenga’s sentiments. Ba high-
lighted three areas that needed atten-
tion in the media: the lack of capacity 
to promote business development in 
media; the total underinvestment into 
media practices; and the revision of 
the regulatory environment of African 
media. 

 “If you solve the issue of business 
management in African media,” he 
said, “then you can attract the invest-
ment that media needs. Many journal-
ists make very bad managers; suc-
cessful media houses focus on the 
business of media.” 

“What we learn from the success-
ful media houses in Africa is that they 
focussed on the business of media 
and not just on reporting whatever 
happens,” Ba said. “They take it seri-
ously that these are businesses.” 

Financing media in Africa was 
addressed by Kate Senye, CEO of 
Southern Africa Media Development 
Fund (Samdef). Samdef has financed 
30 media projects in 11 African coun-
tries, providing them with financial 
resources to acquire the relevant 
equipment. Senye discussed the 
challenges the organisation faces, 
such as the need to concentrate on 

infrastructure for content develop-
ment, and the need for audience 
research to determine what is needed 
for the advertising element of media. 
Senye cited outside donations as a 
way of resolving these issues. 

 But not all agree that a capital injec-
tion is the solution to Africa’s media 
problems. “The pure business model 
hurts the media with regards to its core 
mandate,” argued Rosemary Okello-
Orlale, executive director of African 
Women and Child Features Service. 
Speaking about the rise of citizen 
journalism in Africa, she said that “we 
failed to set the agenda for the pub-
lic so they set it themselves. People 
have found ways to communicate 
and share information on their own.” 
She added that Africa communicates 
with drums, but “citizen journalism has 
replaced our drums”.

 Okello-Orlale also highlighted the 
issue of ongoing financial dispar-
ity between male and female salaries 
within the media, calling for equality 
in this regard. Orlale expressed the 
lack of consideration for women in 
the media workplace: “Some may be 
mothers with small children, but are 
still expected to work until midnight.” 

By Gabi Falanga

A World Cup does not come without 
extensive media coverage and next 
year’s soccer event will require South 
African journalists to step up to the 
goals. Agence France Presse (AFP) 
Foundation Director Robert Hollo-
way hosted a seminar on the chal-
lenges of reporting 2010 yesterday at 
Rhodes University. 

Rather than focusing on the chal-
lenges of reporting, Holloway talked 
predominantly about the AFP’s train-
ing programme. This programme 
trains journalists from African coun-
tries in print and photography for Fifa’s 

“Win in Africa with Africa” program, a 
project that recognises Fifa’s duty to 
assist the African continent above and 
beyond the realm of sport. “I attach a 
tremendous importance to the role of 
local journalists,” Holloway said.

The training is offered in four lan-
guages: English, French, Portuguese 
and Arabic. The journalists undergo 
theory and practical training which 
aims to enhance their reporting skills 
during the World Cup. 

The audience raised pertinent 
questions about the challenges that 
surround 2010, including language 
and cultural issues, accreditation of 
journalists, and Fifa’s strong hold on 

broadcasting rights.
Jermaine Craig, an audience mem-

ber and media manager for Fifa’s 
World Cup Organising Committee in 
South Africa, provided some valuable 
input to the discussion. Craig’s biggest 
concern is that African journalists are 
not taking enough advantage of the 
2010 World Cup. “Africa’s best story 
is unfolding and I’m worried that Africa 
isn’t telling it well enough,” he said. 

It appears that African journalists 
may not be aware of or used to the 
accreditation process to cover the 
World Cup, which starts in December. 
Craig admits that there are access 
issues, particularly for broadcasters, 

but assured that any bona fide jour-
nalists are welcome to apply to cover 
the event. 

Craig also feels that other aspects 
surrounding the World Cup should 
not be forgotten, including social 
and financial issues. He stressed the 
importance of making sure these sto-
ries don’t slide under the field. “The 
World Cup is one of Africa’s greatest 
success stories,” he said. “There are 
only a handful of countries that have 
hosted such big events. I think African 
journalists are best placed to tell the 
stories of the World Cup. The tourna-
ment has the ability to get us on the 
front foot as a continent.”

the Africa Media Initiative, echoed such 

By Ga

A Wo
exten
year’s
Africa
goals
Found
way h
lenge
Rhod

Rath
lenge
predo
ing p

Amadou Ba 
Executive 

Director of 
Africa Media 
Initiative was 

one of the main 
speakers at a 
discussion on 
the state of 

media in Africa.             
Photo: Rika 

Theron

Workshop 
on installing 

and using the 
Nika content 
management 

system for 
community 
media and 

citizen 
reporting. 

Photo: 
Samantha 

Claasen

Robert Holloway 
Photo: Caroline Kaminju





BACK PAGE

Open SOurce is published daily by the Highway Africa news Agency (HAnA) at the Highway Africa 09 conference in Grahamstown, South Africa (6–8 September 2009). please feel free to reproduce material from this publication citing this Open Source publication as the origianl source. eDITOrIAL TeAM 
// editor: Steven Lang/ Sub-editors: Shea Karssing, remy raitt, Alinka Brutsch/ production editor: Shalen Gajadhar/  newsroom Assistant: Marshall patsanza/ Design and layout: Kathryn Mcconnachie, Melanie Dibben/ photographers: paul Greenway, Samantha claasen, caroline Wanjiku Kaminju (Market photo 

Workshop, MpW), Tawedzerwa Zhou (MpW), Henrika Bessie Theron (MpW), Madoda Lawrence Mkhobeni (MpW), John Hogg (MpW), Bekithemba ntini (MpW Staff)/ Writers: Taona Karidza, Vincent Huck, remy caz raitt, Bilal randeree, Thandeka p Mapi, Lara Salomon, rose Molefe, 
Gabriela Falanga, Anna van Wynegaard/ printed by Dupliprint, Grahamstown. contact Highway Africa: Highway Africa Director: chris Kabwato c.kabwato@ru.ac.za + www.highwayafrica.com. This work is licensed under the creative commons Attribution-noDerivs License. To view a 
copy of this license, visit http://creativecommons.org/licenses/by-nd/2.0/za/ or send a letter to creative commons, 543 Howard Street, 5th Floor, San Francisco, california, 94105, uSA.

Highway Africa wishes to thank the following sponsors:

Nadine Kouamouo 
Tchaptchet, a blogger 

from Cameroon, won the 
Best Woman ICT Report 

Prize at the  Highway 
Africa Media Awards. 
The awards were held 

in association with Absa, 
OSIWA and MTN.

Photo: Rika Theron

Remmy Nweke 
(left) of Champion 
Newspapers (Ni-
geria) and Emma 
Okonji of the 
Daily Independent 
(Nigeria) attended 
the ceremony. 
Photo: Rika 
Theron

Donna Africa 
performing at the 
Awards ceremony. 
Photo: Rika Theron


